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The international supplier fair for the
confectionery industry
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A big success! /sweets

# COLOGNE

ProSweets Cologne has become firmly established on the trade fair
market.

See the results of the exhibitor and visitor survey, which will convince
you!

We are looking forward to welcoming you at ProSweets Cologne 2009!

February 1 - 4, 2009

Full overlap with ISM!
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Results Exhibitor Survey

Source: Exhibitor and visitor survey conducted by an independent market research institution at ProSweets Cologne
2007




Facts and Figures - Exhibitors “koelnmesse
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#  COLOGNE

@ Registrations from 26 countries:

- National: 139 (2006: 119)
- International: 150 (2006: 110)
- Total: 289 (2006: 229)

@ Exhibitor Origin:
- Germany:. 139 (2006: 119)
- Europe: 114 (2006: 94)
- Overseas: 36 (2006: 16)
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Exhibitor Survey -
In which business sector do you exhibit?

Packaging material
Machines/Equipment
Packaging machines
Raw Mat./Ingredients
Food safety

Services/Organisations

Oper. Equipment/Aux.
Devices
Automation/data

processing
Refrigeration/air
conditioning
Waste
disposal/recycling

20

W 2007 (n = 208)

34

40
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- 34% of the exhibitors interviewed are
exhibiting packaging material at ProSweets
Cologne. 26% are presenting machines and
equipment for the confectionery industry,
19% packaging machines and 16% raw
material /ingredients.

- The business sector food safety is
represented by 6% and
services/organisations by 5%.

- The other sectors are only represented by
between 1% and 3% of the interviewees.
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Exhibitor Survey -
IS ?
Your company Is..” /swiests
M 2007 (n = 212) /I SO
- 82% of the exhibitors are manufacturers,
Manufacturer 82 7% are sales organizations and 4% are
Sales importers.
organization /
Importer B 4
Wholesaler |1

Association |1

Authority/Public 0
Institution

Trade
representative

0

Retailer |0

Others . 6

0 20 40 60 80 100
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Exhibitor Survey -

Do you exhibit new products at ProSweets Cologne?

2007 (n = 210)

0
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80

100
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- 65% of the exhibitors interviewed are
presenting new products at ProSweets
Cologne 2007.



Exhibitor Survey — *“ koelnmesse
Which targets did you plan to achieve by exhibiting at
ProSweets Cologne ? /sweets

# COLOGNE

m 2007 (n = 204)

- - In the exhibitors point of view, the

ranking of the most important goals is as
follows:

New business relations

Cultivating present business
relations

Corporate image . . .
P ) 1.  establishing new business relations

Sales after fair _ _ _
2. cultlvatlng present business

New markets .
relations

Presentation of new products
3. building corporate image and

Competitive monitoring i )
generating sales after the fair.

General information
Sales during fair

Information/News

Staff motivation

Product testing 31

Others 15

0 20 40 60 80 100
Question 10.1 (p8.1); multiple choice ; indications in %
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Exhibitor survey —

Which are your most important target groups?

Decision makers from the
intern. confectionery industry

Production managers

Product developers

Decision makers from the food
retail trade

Packaging designers

16
|

0 20

m 2007 (n = 198)

Question 19.1 (p14.1); multiple choice; indications in %
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According to the exhibitors‘ indications,
the ranking of the most important target
groups is as follwos:

Decision makers from the intern.
confectionery industry (82%)

Production managers (56%)

Decision makers from the food
retail trade (19%)

Packaging designers (16%)



’
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*** koelnmesse

Exhibitor Survey -
How do you assess the quality of visitors? P
: COLOGNE
20T =291 649 of the exhibitors interviewed were
(very) satisfied with the visitor quality at
Topbox 2 64 ProSweets Cologne 2007.
very good 14
good 50
okay 27
unsatisfactory 9
very
unsatisfactory 1
0 20 40 60 80
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Exhibitor Survey -
How is your overall assessment of ProSweets

Cologne?

Topbox 2

Very good

good

okay

unsatisfactory

very
unsatisfactory

0

2

20

49

40

2007 (n = 203)

60

61

80
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- 61% of the exhibitors interviewed are (very)
satisfied with the exhibition in general.

- Most exhibitors who answered okay or
unsatisfactory wish a full overlap of
ProSweets Cologne with ISM



*** koelnmesse

Exhibitor Survey -
Will you exhibit at ProSweets Cologne 2009 ?

:sweets
# COLOGNE
2007 (n = 206)
- 58% of the exhibitors interviewed will
| . e
definately or at least probably exhibit at
Topbox 2 58 ProSweets Cologne 20009.
- The participations of those companies who
Yes, definately 29 have not decided yet are dependent upon
the overlap with ISM. (preference: 4-day-
overlap)
Yes, probably 36
Maybe 36
No 5
0 20 40 60
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Results Visitor Survey

Source: Exhibitor and visitor survey conducted by an independent market research institution at ProSweets Cologne
2007
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Facts & Figures - Visitors " koelnmesse
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@ atotal of 10,700 visitors from 132 countries
(2006: 7,700 from 52 countries)

- National: 4,200 (2006: 3,100)
- International: 6,500 (2006: 4,600)
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Visitor Survey -

Visitor origin

:SWEEtS

# COLOGNE

M2007(n=482)  T2006(n=403) | _ 504 of the trade visitors to ProSweets

Cologne are coming from Germany, 55% are
international guests. The percentage of
international visitor has clearly risen
compared to 2006 (36%).

Germany

Other country

0 20 40 60 80
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Visitor Survey -

Origin of foreign visitors

EC countries

Rest of Europe
5
Africa
5
. 6
North America
. 6
South/Central America 4
. 6
Western/Central Asia 5
Eastern Asia 4
1
2
Australia
1
0

2007 (n = 266)

11
17

10

20

40

2006 (n = 145)

61
57

60

80
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- The countries with the highest number of
visitors are:

The Netherlands (14%)
Great Britain (9%)
Belgium (7%)
Switzerland (6%).



Visitor Survey - *“ koelnmesse
To which business sector does your company/your
organisation belong? /sweets

# COLOGNE

2007 (n = 482)

| | - Accounting for 63%, industry is the
|

strongest business sector represented at

Industry 63
! ProSweets Cologne. 18 % of the trade
Trade 18 visitors interviewed are from the trade
Services 8 sector and 8% are from the services sector.

Handicraft = 3
University/Research | 1

Authority/public Institution | Q

Others | 3
Pupil/Student | 3

Other non-professionals | 1
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Visitor Survey - *“ koelnmesse
If industry, which products do you manufacture or

offer? : sweets
# COLOGNE
2007 (n = 302) 2006 (n=218) |- The ranking dependent upon the
. | 40 products manufactured or offered most
Confectionery | frequently by industrial trade visitors is
Chocolate Products - %24 as follwos:
. 8 .
Sweets/Candies h 24 1.  Confectionery (40%)
. . 12
Packaging material 7
Jngmater 13 2. Chocolate products (32%)
Fine bakery 12L7 _
_ _ 10 3. Sweets/Candies (18%)
Production machines 4
Packaging machines 78 4.  Packaging material (12%)
Snacks & 5. Fine bakery (12%)
Producer of ingredients g 6. Production machines (10%)
Ice-cream/Raw material 35
Producer of operating | 2
Equipment 1
Other industrial companies 1]56
0 20 40 60
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Visitor Survey- *“ koelnmesse

Trade visitors and their functions

:sweets
2007 (n = 482) 2006 (n = 399) /  COLOGNE
. . -
Management 5, 2 The rankllng of_trade V|S|t<_)rs dgpendant
Marketing/Sales L upon their business functions is as
Research/Development - 171 followos:
Manufacturing/Development 10 1. Management 28%
Purchase/Acquisition ) 0
Quality control " 3 2. Sales and Marketing 27%
Plannin 1 0
9.1 3.  Research/Development (17%)
Maintenance 12 ] ] o
Storage/Logistics 0 4.  Manufacturing/Production (10%)
Finance/Controlling | § 5.  Purchase/Procurement (8%)
Administration/Organisation 01
Information 0
technology/Data Processing | 1
Other Division %
Pupil/Student 3 11
Other non-professionals 1
10 20 30
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Visitor Survey — *“ koelnmesse
How is your influence on purchase/procurement decisions?

:sweets
2007 (n = 482) 2006 (n = 401) /_ COLOGNE
. . . - 87% of the trade visitors have advisory
Decisive 3 influence on purchase and procurement
30 decisions.
Co-Decisive 30 - 37% are trade visitors with decisive
| 32 competence.
Advi 20
VISOr
g 14
_ 9
Not involved
10
_ 3
Pupil/Student
11
Othernon |1
professionals 3
0 10 20 30 40 50

Question (p9.); Single choice; indication in %
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Visitor survey — "+ +“koelnmesse
How important are the following fair targets for you?

: sweets

# COLOGNE

2007 (n = 482)

- Trade fair visitors consider the ranking of
fair targets as follows:

1.  Information/News (69%)

Information/News

General Information
2.  General information (66%)

3.  Market research (64%)

Market Research

Exchange of
Experiences
Cultivating Present
Experiences
New Business
Relations

Professional Training
Purchase Preparations

Purchase at the fair

Others

0 20 40 60 80

Question 18.1 (p15.1); multiple choice; Sum grades 1+2 on a scale
from 1 (very important) to 5 (very unimportant); indications in %
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Visitor Survey — *“ koelnmesse
Which segment do you consider most important?
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# COLOGNE

2007 (n = 482)

Packaging material 45
|
Raw material/Ingredients | 35
Machines/Equipments 33
Packaging machines 26
Food safety 11

Services/Organisations 8

Automation/Data processing 7

Operating and auxiliary 5
devices

Waste disposal/Recycling = 3

Refrigeration/air conditioning = 3

0 20 40 60

Question 20.2 (p17.2); multiple choice; indication in %
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Visitor Survey - ++" koelnmesse
What is your overall assessment of the exhibition?

:sweets
# COLOGNE
2007 (n = 462)
- 68% of the trade fair visitors are (very)
Topbox 2 68 satisfied with the exhibition in general.
- Visitors who answered with okay or
o unsatisfactory wish -above all other aspects-
Very satisfied )
the special programme to be expanded.
satisfied 57
okay 29
unsatisfied | 3
very
unsatisfied 0
0 20 40 60 80
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Visitor Survey - "+ +"koelnmesse
Have you already attended ProSweets 20067?

: sweets

’ COLOGNE

2007 (n = 482)

- 59% of the trade visitors interviewed are
attending ProSweets Cologne for the first
time. 42% have already been there at its
first edition in 2006.

Initial Visitors

2006

0 20 40 60 80

Page 24  Review ProSweets Cologne



Visitor survey - ++" koelnmesse
Will you attend ProSweets Cologne 2009?

:sweets
2007 (n = 482) /  COLOGNE

- Presently, 24% of the trade visitors to
68 ProSweets Cologne 2007 will also attend
ProSweets Cologne in 2009. 44% will
probably do alike.

Topbox 2

Yes, definately

Yes, probably 44

Not yet sure

No
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Your next date in Cologne:

February 1 -4, 2009



